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Introduction 
So…you’re ready to write your book! Becoming a published author will 

launch your credibility to new heights and (hopefully) will bring more 

opportunities for media interviews and reaching beyond your current circles 

of influence. 

 

But you have to actually get that book written first and for many, that 

thought brings cold shivers down their spines because they don’t know 

where to begin. 

 

Well, don’t worry because this workbook will take away most of that fear 

because we’re not approaching the publishing process as sitting in front of 

the computer and waiting for inspiration.  

 

With the guidance here in each chapter along with the exercises, you can 

actually have a plan of action before the weekend is over.  

 

No kidding. 

 

 

 

At the very least, you’ll have a working outline for your book so you can get 

started on the first draft. In the best case scenario, you’ll have enough 
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content to fill in each chapter and will only need minor edits to make the 

content flow smoothly.  

 

Either way, you’ll be much further along in the process because of using 

your already-published content. 

 

Why recreate the wheel – in this case, rewriting years’ worth of content – 

when you already have many dozens if not hundreds of blog posts, videos, 

audio interviews, webinars, infographics, etc. to salvage your content from?  

 

This is YOUR content so there’s no plagiarism involved. You’re simply 

taking that content and publishing it in a different format in the hopes of 

reaching more people. 

 

You’ll also have the final steps to complete the publishing process after 

your draft is written so you won’t be left hanging; you’ll know what has to 

happen next so you can publish and launch your book.  

 

Take notice of the marketing ideas in Step Eight to help you create 

momentum for your big launch. 

 

Just remember…you won’t have your final draft ready to print in just one 

weekend. Even using curated content, there’s still an editorial process to go 

through so don’t rush through it just to say you beat the clock and got 

something published.  
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You’d rather take your time and publish stellar content than publish material 

that doesn’t make sense or looks sloppy. Image is everything when you’re 

trying to grow your audience. 

 

Let’s get started. 
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Step One: Find the Perfect Topic  
 

You’ve spent years following your passion, studying your chosen field, 

working with clients, and showcasing your genius. One impressive way to 

expand your circle of influence even more is to become a published author. 

 

A word of advice, however…don’t try to cram your years of experience into 

a single book! You’ll certainly overwhelm your audience and your expertise 

will become muddled because you’re trying to teach everything you know 

all at once.  

 

Rather, hone in on a subset of knowledge to focus on. Ease your readers 

into your subject matter slowly.  

 

Not so slowly that they’ll get bored and wonder when you’ll get to the heart 

of the subject but slowly enough that you’re tackling one aspect of your 

subject at a time.  

 

This will make your book feel more cohesive and will be easier for your 

audience to digest the information and take action.  

 

“But I know too much and don’t know where to begin writing!” 
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I’m guessing that’s your response right about now because you’re not the 

only one who wonders how to go about taking your vast knowledge and 

putting it into a book.  

 

Instead of sitting down to a blank computer screen, outline it first. 

 

Creating an outline will help you organize the flow of your book and will 

prevent you from going off on irrelevant tangents that are so easy to miss 

when you just start writing without a plan. 

 

Start off by brainstorming some ideas that come to mind immediately. 

Empty your brain onto paper without editing your ideas. Writing down these 

ideas will free up your creativity and you’ll feel more focused on this 

planning stage. 

 

Now that your brainstorming is done, go through all your previously 

published content and make a list of possible subjects. Remember to scan 

your blog posts, social media posts, and email newsletters for ideas.  

 

If you want to get uber organized, ask your VA to create a spreadsheet with 

these topic ideas with links of where they can be found. Note: There’s a lot 

more on organizing your content in Step Two. 

 

Research each subject to see which has the most potential to be both 

popular and profitable. We’re entering the analytical phase, where you’ll 

want to rank subjects that got more positive feedback high on your list.  
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Also ask yourself these important questions to narrow down your choices: 

 

1. Are you a true expert on this subject? 

2. Is this subject something that’s been written about by other authors 

successfully? 

3. Has this subject been “done to death” by other authors? 

4. Has this topic spurred engagement, such as views, likes, and shares 

on social media? 

 

Let’s clarify numbers 2 and 3. An easy way to discover if there’s a 

buying market for a book on a particular subject is to research if 

anyone else has published on a similar topic. If you find no one else 

has ever published on your chosen topic, this could mean one of two 

things: Either there’s no audience who will buy a book on that subject; 

or you’re truly a visionary who is willing to be the first to publish and 

test the waters. 

 

However, if you find dozens of authors who have published similar 

books, the market could be oversaturated and you’ll have to work 

extra hard to find a unique perspective or to find an audience. It’s 

really a fine line between the two choices and only you can make the 

decision whether or not to publish in these circumstances. 
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Your ultimate goal always is to create a book that your tribe will want 

and buy. After you’ve done some research, narrow down your 

choices to the topic that’s the clear winner. 

 

Exercise: Brainstorm book ideas. 

 

Brainstorm Book Titles & Ideas 

 

Topics You’ve Already Created Content About 

 

Exercise: Research your topic ideas. Are there other books on that topic? 

Are there TOO many books about your topic? 
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Research Your Book Topics 

Idea #1  

Idea #2  

Idea #3  

Idea #4  

Idea #5  

Final Title/Topic Choice: 
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Step Two: Curate Your Best 
Content 
 

Once you’ve decided on your topic, you do not have to gather up the 

courage to sit at a blank computer screen awaiting inspiration to write you 

first word.  

 

Why not?  

 

Because you’ve already written that first word! Most likely you’ve written 

many thousands of words on your chosen topic in the form of blog posts, 

videos, audio interviews, and more. 

 

Get started by creating a cohesive outline for your book. Keep the outline 

tight and subject-specific; no tangents or unrelated topics here. Every 

chapter heading should directly relate to the main subject of your book. 

We’ll talk more about outlines in Step Four. 

 

Now it’s time to curate all your previously published content on this topic so 

you can fill in the outline for your book. Reusing your content for any project 

will make your life infinitely easier and will make your bigger projects much 

quicker to finish.  
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Creating a master list of all your content is a good habit to start, no matter 

how much content you’ve published over the years; however, depending on 

how many years you’ve been in business, this can be a very daunting task. 

Delegating to a VA can help reduce your stress level considerably.  

 

 

Which Content Can Be Reused? 

 

Basically any content that is originally written or produced by you is your 

intellectual property and can be reused in any fashion. If you have a co-

author on a report, be kind and obtain permission from your co-author 

before repurposing.  

 

At the very least, properly credit information or stats from the original piece 

of content. The same is true of any charts or graphs that incorporate 

another author’s findings. Always obtain permission and/or properly credit 

the author in your book. 

 

If you used Private Label Rights content (PLR) to get started with any of 

your blog posts or as the basis of a video script, you still have the right to 

repurpose that content into your book.  

 

When you purchase PLR, you’re purchasing the licensing rights to reuse 

that content as your own. The same is true if you hired a ghostwriter to 

write any of your content. You paid the ghostwriter for the license and right 

to use the content as your own. 
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So, go through ALL your content and search for those pieces that can be 

reused for your chosen book topic.  

 

Look through your blog posts, video scripts, webinars, podcast interviews, 

infographics, PowerPoint slides, lead magnets, branded graphics, 

handouts, and guest blog posts.  

 

Go back and review your social media posts; you might find a gem from the 

past which can be used in your book. 

 

 

Organizational Tools and Tips 

 

Ultimately, the best organization tool or software is the one you’ll use 

consistently. You’ll find dozens if not hundreds of options available but 

there’s no need to break the bank on a solution you won’t use.  

 

First decide if you prefer the old school pen-and-paper solutions or if you 

are fully tech-savvy and do everything online. Answering this single 

question decreases your options significantly, thereby causing less 

confusion. 
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Option 1: Google Docs and Spreadsheets 

 

One option to organize your files is to create a master list of all your 

published content using a simple spreadsheet and saving it in Google Docs 

so your VA can update it easily. List your content titles, publication dates, 

and direct links. Go one step further and create separate spreadsheets for 

each media format (blog posts, videos, podcast interviews, etc.) Using the 

links on a spreadsheet easily calls up your content so you can copy/paste it 

into your book. 

 

Go one step further with this spreadsheet idea by creating Google Docs 

folders and physically placing copies of each piece of content into them. 

This requires copying/pasting past blog posts into a new document and 

saving it that way but it’s another way to have easy access to your content. 

Store podcast interviews and videos in the same manner. Going forward, 

create your blog post drafts in these folders FIRST, and then copy/paste 

onto your site. Either way, you’re publishing the content but you also have 

a backup in your Google Docs. 

 

Of course, your podcast interviews and YouTube videos should be included 

in these master files and can certainly become a part of your book. If you 

don’t have the scripts for the videos, simply send the video clip to a 

transcribing service and store the final transcript in your Google Doc 

folders. Rev.com has built their reputation on being quick and accurate with 
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their transcripts and then you have the words from your videos and 

interviews to edit and add to your book. 

 

When storing your content in folders, take some time to think about how 

you’ll name your files. It may not seem important now but there’s nothing 

worse than knowing you have a file somewhere but you can’t find it 

because you used a cryptic form of file naming or you stored everything by 

year of publication and have no idea which of your 10 folders to start 

searching.  

 

Think of a format that makes sense to you, that accurately describes each 

document topic, and that you’ll use going forward. And if you’ve done 

interviews with other experts, include the expert’s name in your file title. 

 

 

Option 2: Evernote 

 

One of the many benefits of using Evernote to organize and actually write 

your book is that you can sync Evernote across all your devices. So even if 

you start off using your laptop, if you’re struck with inspiration while at the 

soccer field with your kids, you can update Evernote without losing your 

brilliant idea. 

 

Evernote would be best used to create your outline and to type notes about 

each chapter of your book. Even with curated content you’ll still need to 

expand upon some topics, add an introduction, etc. so using Evernote 
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allows you to create a draft and then simply drop in the curated content to 

edit. 

 

In terms of organizing your information in Evernote, it’s very simple. Make 

one note per chapter and then “stack” those notes together under the title 

of your book. Create more notes for Research and then stack those notes 

under your book title. Soon you’ll see a very cohesive index of all your 

notes and you’ll find yourself more focused on each note instead of 

distracted with multiple open windows on your computer or physical notes 

scattered across your desk. 

 

 

Option 3: Scrivener 

 

Scrivener is a paid writing app that offers a multitude of features, least of 

which is a convenient way to organize your writing. You can choose a 

corkboard – which serves as a story board for your notes – or you can 

choose an outline format. The beauty is you can drag-and-drop your files 

into any order you please until your book flows exactly the way you want it 

to. 

 

If you have a great idea but aren’t sure where it fits in your book, write it in 

Scrivener and figure out its placement later. In the case of curating your 

content, write a simple note for each piece of content you want to use and 

then place it in the correct order.  
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Similar to Evernote, Scrivener’s product license allows installation on any 

computer you own. So, if you’re working at the park on your laptop, you can 

still access your Scrivener files instead of using your home computer. 

 

No matter what your book topic, it’s always better to start with more 

material and pare down instead of worrying about not having enough, so 

include everything! There will be plenty of time later to edit your material 

and eliminate information, if necessary. 

 

Exercise: Organize your list of published content that relates to this 

book topic. 

 

Content Format 

(blog, video, audio, 

etc.) 

Title Date Published Direct URL Link 

    

    

    

Content Format 

(blog, video, audio, 

etc.) 

Title Date Published Direct URL Link 
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Exercise: Choose a way to organize your book information. Research if 

Evernote, Scrivener, or another software/app will help you stay organized. 
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Organizational Tool Research 

Scrivener:  

Evernote:  

Google Docs/Drive:  

Other:  

Do You Want to Hire a Virtual Assistant? 

Get referrals.  Set a budget. 

Interview candidates. Check references. 
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Step Three: Craft a Title They 
Can’t Ignore 
 

In the world of Amazon – and book publishing in general – your book title 

must grab the reader’s attention. Contrary to the old adage, “You can’t 

judge a book by its cover,” readers do exactly that: They create a split-

second opinion about a book based on its title and its cover. If it doesn’t 

grab them within 3 seconds of viewing, they’ve already scrolled to the next 

page. 

 

Crafting your title involves some strategy along with some copywriting, 

SEO, and marketing all rolled into one. If you want to be easily discovered 

in the wonderfully huge Amazon marketplace, then discoverability is 

paramount and makes your title that much more important.  

 

For example, children’s author Katie Davis penned a book titled, “How to 

Write a Children’s Book”. Guess what pops up first in the Amazon search 

field when aspiring children’s authors search for “how to write a children’s 

book”?  

 

Your title doesn’t have to be a keyword search term but think of some 

keywords that you might use to search for your book. If there’s a clever way 

to weave those keywords into your title, give it a try. 

 

Here are some more tips for creating a book title. Your title needs to be: 
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o Compelling or exciting – use strong, descriptive words 

o Easy to remember – not too long, not too short; you’re giving a 

preview of your subject matter, not a summary 

o Relevant to your topic and your business – but not so obscure 

that no one knows what you’re referring to. 

o Original! No copying! – Plagiarism is never acceptable. Go one step 

further and do your research to make sure someone else isn’t using 

your title idea. 

o Written with SEO in mind – Compelling and easy to remember are 

still important but why not use the search engines to your advantage 

to get extra sales? Also consider how this title will tie-in to your 

overall brand and your other marketing materials. 

 

If you’re drawn to using a subtitle, be meticulous about it. Many 

authors cram multiple ideas into their subtitles, which can help with 

search results, but also makes the cover, marketing materials, and 

Amazon listings look cluttered. 

 

Subtitles are often used to denote the name of a book series or to 

give more hints as to the content of your book. Don’t force yourself to 

create a subtitle; that’s always something that can be brainstormed or 

added at a later date. For now, focus on your book’s main title and 

keep working it until you’re convinced that it’s conveying the message 

of your book. 
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Exercise: Brainstorm some ideas for your book title.  

 

Summarize Your Book What strong adjectives describe your 

book? 

  

List Your Title Ideas Here What keywords describe your book? 

  

Which title ideas are exciting to you? Are these title ideas completely 

original? 

 Do a Google search to confirm. 
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Narrow Down Your Title Choices Which title best describes the book & 

your business? 
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Step Four: Create Clarity With a 
Solid Outline 
 

Why use an outline for your book?  

 

You’ll avoid going off on tangents or adding in extra topics that don’t truly 

relate to the main premise of your book. Your readers are expecting certain 

information based on your title, so it’s time to deliver that info in a concise, 

easy-to-understand manner.  

 

Creating an outline first – and then following it – will allow you to write more 

quickly because you already know what topics to include. 

 

Write an outline that puts your ideas into a logical, teachable flow. Jumping 

back and forth between topics will only confuse your reader so keep them 

foremost in your mind. What’s the easiest way to explain your ideas? 

Consider ending each chapter with a case study or other anecdote so 

readers will come to recognize that a new chapter will begin soon. 

 

Create punchy, memorable chapter titles, much in the same way you 

created your book title in Step Three. Throw in some of your personality or 

sense of humor. It’s all about keeping your readers engaged so be creative. 
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A thorough outline will show you which content you can eliminate and 

where you’ve got holes in your existing content. The outline should make 

sense to you, as the author and teacher, but get some outside feedback 

from a trusted friend or business associate about whether the outline 

makes sense or if it needs to be edited.  

 

Maybe rearranging some chapters is all that’s needed to improve the flow. 

Maybe you realize that one of the chapters needs to be fine-tuned or 

eliminated altogether. It’s much easier now to edit your chapters than to do 

so after you’ve added content. 

 

Once you’re happy with your final chapter outline, consider those special 

pages found in most books. The dedication, foreword, and introduction are 

all in the front of the book before the first chapter begins. The index, about 

the author, book club questions, and acknowledgements are all found at 

the end of the book. Add these pages to your outline so they’re not 

overlooked.  

 

Now it’s time to scour your master list of curated content and add those 

links into the chapters you just created. You may have 100+ pieces of 

content to include but this part will be easy if you took the time to organize 

them before you start putting them into a draft. 

 

Don’t worry about editing this content right now; just get it fit into each 

relevant chapter. Once the curated content is all inserted, take a break, 

step away, and prepare yourself for the editing that comes next.  
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Exercise: Create your book’s outline. Add the content links to each chapter 
they belong in. 
 

Chapter Title Chapter Topic Relevant Content Links 

1 

 

 

 

  

2 

 

 

 

  

3 

 

 

 

  

4 

 

 

 

  

5 

 

 

 

  

6 
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7 

 

 

 

  

8 
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Exercise: Plan out your “special” pages and work them into the master 

outline. Decide who you will ask to write some of these pages. 

 

Page Title Who will write it? 

Dedication  

Foreword  

Introduction  

Index  

Acknowledgements  

About the Author  

Book Club Questions (optional)  
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Step five: Weave Your Content 
Into a Killer First Draft 
 

Just because you’re planning your book in a weekend doesn’t mean you’ll 

have a finished draft ready to publish in a weekend. If you want to have a 

bestseller that readers rave about, you need to put in a significant amount 

of time writing your draft and weaving your curated content within. 

 

Which tool did you decide to use for writing – Google Docs, Word, 

Scrivener, Evernote, some other tool?  

 

Get familiar with the inner workings of your platform before moving forward 

with a draft. Dealing with a learning curve in addition to crafting your draft is 

frustration waiting to happen. If necessary, watch video tutorials from the 

platform’s manufacturer or from other users.  

 

Start off with your outline and copy/paste the curated content within the 

appropriate chapters. If you can, allot large chunks of time for this process. 

Instead of working for one hour a day, give yourself an entire day each 

week to work on it; or mark off the mornings or afternoons to work on your 

book. Clear focus without worrying about when you need to get ready for a 

coaching call will help the process flow more smoothly. 
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Once you get all your curated content into the correct chapters, it’s time to 

start from the beginning and start filling in any content holes. Your 

previously published content should read and flow naturally; you should 

never feel like it’s unnatural or doesn’t have a place in this manuscript. So 

you’ll have to add some more content – such as beginning paragraphs or 

transition paragraphs in between curated articles so it all makes sense. 

 

Filling in these holes may take the most time and require the most 

creativity. If you find some chapters have less curated content than others, 

make a list of these chapters and go back to them later. Brainstorm some 

ideas of how to fill in these holes while away from your computer or while 

you’re outside exercising. Sometimes our best inspiration comes from 

relaxing and not thinking about work. 

 

One way to fill in holes is with stories, either case studies or stories from 

your experience. Play it safe by keeping all names anonymous or go one 

step further and get permission from each client whose case study you 

want to reference in the book. 

 

These “holes” in your chapters could also lead the way to new blog posts, 

videos, etc. about this particular subject. Publish them in real time and then 

fold that content back into the book. Write it once, use it multiple times. 

 

Take this time to also insert any visuals into your draft as placeholders. 

Charts, graphs, images, infographics. Make sure each visual is relevant to 

the chapter’s subject and, most importantly, include proper attributions.  
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Once your first draft is complete, step away from this project for a few days; 

even a week not looking at your book will help you clear your mind so when 

you DO go back to it, you can see it more objectively, with new eyes. 

 

You’ll likely drive yourself crazy wanting to go through multiple drafts, 

making sure everything is just perfect.  

 

Drop your expectation of perfect because you’ll always find something to 

nitpick. Instead, hire a VA or a professional editor who can proofread it for 

grammatical errors as well as offer suggestions for how to make the book 

flow better. 
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Exercise: Import your curated copy into your chosen writing tool. Read 

through each chapter as you go along and take notes about any “holes” 

you will need to fill in, either with other curated content or by writing original 

material. 

 

STEP 1: Import all your curated content into the appropriate chapters. 

STEP 2: Make notes about where you need additional content in each chapter. 

Chapter Name/Number Notes 
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Step Six: Lay It All Out 
 

Now that your manuscript is just the way you like it, it’s time to format your 

book.  

 

A simple Word document without embellishments is plain boring but adding 

in too many design elements can make readability nearly impossible. Amp 

up the interest factor by creating a unique layout with some of your 

branding colors or other elements worked into the design. 

 

And if this whole idea terrifies you and puts you into analysis paralysis, 

here are some other options for formatting your book: 

 

1. Hire a graphic designer with experience in formatting printed books. 

Or, if you’re publishing via Kindle Direct Publishing, hire a VA with 

experience working with that platform. You can also check out Fiverr 

or Upwork for freelancers who do this work all the time. Hiring a pro in 

these situations where you’re less than confident in your abilities is 

money well spent. If nothing else, you will eliminate severe frustration 

of having to learn graphic design when all you want is to publish your 

book. 

 

2. Many self-publishing companies offer layout services as well for both 

printed books and eBooks. You won’t know if you don’t ask. 
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3. Companies like Blurb make it easy to walk through a layout wizard. 

Download their Bookwright software for free and use their many 

templates to customize your book. They also have experts available 

to hire at any step of your self-publishing journey. You don’t have any 

more excuses for not getting your work published! 

 

4. Put your trust in a talented designer and use these templates to make 

life quicker and easier. 

 

If you decide to have some fun and design your book yourself, keep your 

design very simple. Readability trumps all and white space is your friend! 

Also, serif fonts are the easiest to read. You can get more creative with 

fonts and flourishes on chapter header pages. 

 

More Layout Tips 

 

• Be consistent with fonts, size, and color. Experiment with 

chapter titles but once you find a design you love, stick with it 

throughout the book. Times New Roman, Garamond, and 

Bookman are popular fonts to use while the standard font size 

is 11- or 12-point. 

 

• Watch your margins, especially for printed books. Allow for a 

proper gutter measurement so your words aren’t flowing into 

the binding, which makes for difficult reading. 
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Don’t Forget About Your Book Cover 

 

Obviously your book’s cover is the first impression given to readers 

browsing the bookstore shelves. Just as your title should attract their 

attention, so must the cover art. Here are some top tips for designing your 

book’s cover: 

 

1. Hire an experienced designer. This is too important to leave to an 

inexperienced designer or to practice your DIY design skills. A great 

designer should be able to ask you questions and convey the 

premise of your book through its cover art. Sure, there will be 

revisions during the process but your cover art should look 

professional and should convey your message. 

 

2. Make your design big and bold but focus on only one element of your 

book. A crowded cover leaves a confused impression on your 

readers so make friends with white space and don’t try to cram every 

element of your book onto the cover.  

 

3. Encourage your designer to read your book. They can only get a 

cursory feel for your book by speaking with you. By reading the book, 

they can get a true feel for the emotion of the story and will be better 

able to sort out the important elements to include in the design. 
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4. Choose typefaces carefully. Just as you want to be careful with the 

interior design, so must you pay attention to the fonts on the cover. 

Some fonts are too thin and difficult to read. Others are too bold or 

look like a cartoon. Consider the overall mission of your book and 

choose your fonts carefully. 

 

Exercise: Brainstorm some book cover ideas. What do YOU want to 

convey in the design? 

 

My Book Cover Ideas 
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Exercise: Create a pros/cons list to help you decide if you will hire a 

designer or do the interior/cover layout yourself. 

 

Pros 

(Reasons I Should Design My Book) 

Cons  

(Reasons I Should NOT Design My 

Book) 
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Designers to Check Out Templates & Other Tools to Check 

Out 

Ask for referrals from business 

friends. 

Check their portfolios. 

Ask about their experience & 

turnaround time. 

Do they design covers as well as 

pages? 
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Step Seven: Get Feedback from 
Trusted Friends 
 

Asking for objective input from outside sources may seem like an extra step 

in the publishing process but it’s a necessary one.  

 

When authors are so close to their books, sometimes they miss simple 

mistakes, such as misspellings or grammatical errors. Some mistakes are 

more visible or prominent, which can hurt your credibility instead of building 

it up.  

 

Do you have colleagues or trusted associates who would be willing to read 

your book? If the book is long, could you send out a few chapters to a few 

different people to review so as not to burden them? Of course, you’ll want 

to find willing participants who won’t forget about this request and who 

understand the importance of completing the task. 

 

Once you find these trusted colleagues, give them hard deadlines that work 

with their schedules. Also give them guided questions to answer, such as 

about the overall tone of the book, how the chapters flow together, or about 

the originality of ideas. These are just examples; add questions about any 

other topic where you need some validation. 
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In addition to getting feedback from business associates, hire a 

professional copy editor to give your manuscript a look over. Another set of 

eyes looking at your book is crucial as they are trained specifically to watch 

for the flow of the story and to notice any inconsistencies.  

 

And by all means, if you go through this editing process, then take that last 

step and make the editorial changes which are suggested!  

 

Of course, you want to give your audience the best content possible and no 

author publishes their first draft, no matter how much time they spent 

writing it. The editing process can be lengthy but well worth it in the end.  

 

Exercise: Who are your trusted associates you can ask to preview your 

book and offer feedback? 

 

Trusted Associate Contact Info Agree/Disagree? Deadline 
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Exercise: Research copy editors and proofreaders who can give a 

professional opinion about your finished manuscript. 

 

Copy Editors Proofreaders 

  

Referrals from Business Associates 
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Things to Change Based on Feedback 
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Step Eight: Get Ready To Launch 
 

At this point you’re just about ready to launch your book…how exciting!  

 

Now is the time to start building buzz about your book (if you haven’t 

started already) because you definitely don’t want to have boxes of books 

sitting in your office with nowhere to go. Nor do you want your eBook to sit 

looking pretty on Amazon without a single sale. 

 

Marketing your newest product is the same as marketing your business: 

Toot your own horn and tell people you have something new. Otherwise, 

no one will take action because no one will know about your book. 

 

First, incorporate feedback and edits from your business friends and copy 

editor. Why go through the process if you’re not going to listen to the 

constructive criticism, right? 

 

Next, prepare your files for printing or uploading to KDP. If you’re working 

with an actual publishing house, they will guide you in this phase and tell 

you exactly what you need. With KDP, you’ll need to follow their guidelines 

carefully to avoid having your manuscript rejected. You won’t be rejected 

forever; you’ll just have to go back and fix what’s wrong before they will 

accept it. KDP also has the opportunity to hire professionals if this file 

formatting isn’t your strong suit. 
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Last but certainly not least, it’s time to start thinking about marketing plans.  

 

• Are you building buzz right now on your social media sites?  

• Are you emailing your list frequently?  

• Do you have a press release ready to send out on launch day?  

• Have you designated a specific day to launch?  

• Have you thought about having a launch party, either in real life or 

virtually?  

• Have you considered having a virtual book tour, where you spend a 

few weeks doing interviews and/or guest blog posts about your 

specialty topic while also promoting your new book? 

• Did you have new graphics created showing the new book cover? 

• Have you reached out to influencers in your market to help spread 

the word? 

• Do you have an ad campaign with the appropriate demographics set 

up in Facebook? 

• Have you considered running a contest online with your book as the 

grand prize? 

• Have you thought about publishing quotes or excerpts from your book 

to build up excitement? 

 

You’re only limited by your own creativity when it comes to marketing your 

book. Most importantly is to not wait for people to come to you. As 

mentioned earlier, people won’t know that you have a book unless you tell 
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them. And in the world of social media, attention spans are short, so you’ll 

need to remind them over and over again about your book. 

 

Exercise: Decide how you will publish your book and review those 

guidelines. 

 

Which publishing service will you use? What are their submission guidelines? 
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Exercise: Plan your marketing campaign for your book launch. 

 

Launch Date  

Email Marketing Campaign  

Facebook Ad Campaign  

Social Media Buzz Campaigns  

Press Release  

 

Live Book Signing(s)  

Livestream Launch Party  

Launch Contest  
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Exercise: Plan a virtual book tour. 

 

How long should it be?  

Possible Dates  

Influencers who might be interested 

in promoting you 

 

Next Steps: 

1. Contact influencers. Make it a win-win deal for them to promote you. 

2. Schedule one influencer per date of your virtual book tour. 

3. Create the content for the influencer to publish or promote (blog post, 

interview, etc.) 

4. Promote your appearance on influencer’s site/podcast/video, etc. to 

your email list and across your social platforms, multiple times per day. 

5. Thank the participants for the opportunity. Give them another shout-out 

on social media. 
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Name/Contact Info Promotion Date Type of Content 

(Blog post, podcast 

interview, video, etc.) 

 Day 1  

 Day 2  

 Day 3  

 Day 4  

 Day 5  

 Day 6  

 Day 7  

 (continue scheduling if 

you want a longer tour) 
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And there you have it – a book created from your repurposed content in 

just one weekend! 

 

For more great tips, don’t forget to check out Bestseller In A Day if you 

haven’t already and join our community over at: 

 

https://TrustyMarketer.com 

 

See you there. 

 

Amanda Craven x 

https://trustymarketer.com/
https://bestsellerinoneday.com/index.php/special/
https://trustymarketer.com/

